SUMMIER
OF PILS

Summer 2021 | 3-Month Campaign




Campaign Goal

Position Fresh Pils of LA—Common Space Brewery’s
German-style pilsner—as the beer of the summer.

Core Messaging

1.Summer isn’t cancelled
2.We're declaring it the Summer of Pils
3.This is one nice crispy boi

Campaign Results

In just 3 months, Fresh Pils of LA went from the brewery’s 5%
best-selling beer to 2" best-selling beer.









Summer of Pils Initiatives

Paid

| launched a complementary brand awareness campaign using:

e Facebook Ads

e Google Display Ads
These placements helped ensure Fresh Pils of LA showed up
digitally as often as it did in person.

| anding Page

| created a custom landing page where visitors could:
e |Learn about Fresh Pils of LA
e Find where to buy it
e View event details and upcoming activations
e Access media from the campaign
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KEY TAKEAWAY

This brand awareness
campaign saw the most
return ol any campaign the
brewerv had ever launchedl.




